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摘  要 
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欢与别人高度的相似或不相似，所以会自我调节与他人的差异程度 (Fromkin & 
Snyder, 1977)，而个人独特性需求的展现方式会以非从众的行为来表现 























间的因果关系的实验法，加以 SPSS 作为统计技术工具。文中共做了 5 个实验，






























摘  要 
III 
Abstract 
The current research proposed that after experiencing lucky events and then 
incurring self-enhancement, people are likely to consider themselves as special, 
consequently prompting them to deviate from majority-endorsed options and express 
uniqueness-seeking behaviors.  
Previous luck-related research has primarily emphasized the effect of perceived 
luck on superstition or the illusion of control. The present study explored whether 
incidental luck can affect consumers’ motivations to conform or stand out; specifically, 
people’s tendency to diverge from others by choosing minority-endorsed options was 
explored. The results of three experiments support the propositions. Experiment 1 
show that when people experience (vs. without) lucky events and perceive themselves 
as lucky, they may perceived their uniqueness at the same time and then are more 
likely to choose minority-endorsed options to express their uniqueness.  Experiment 
2 shows that self-enhancement as a mediator has been enhanced by lucky event and 
perceived lucky to distinguish selves from others by choosing minority-endorsed 
options. Experiment 3 shows that people with the balance belief tends to weaken the 
seeking uniqueness behaviors.  
The findings of this research not only provide additional insights into the 
behavioral consequences of lucky events but also extend the understanding of 
uniqueness seeking. 
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第一章  绪论 
1 
第一章  绪论 
在生活中偶发的幸运事件，总是无形的影响着我们随之的决策，近年来学者
们也逐渐开始关注因幸运事件所引发的幸运感知在消费者行为领域上的作用











的行为(Darke & Freedman, 1997; Jiang et al.,; Wohl & Enzle, 2002)。例
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